
Addendum:  Election Communication Expenses 

 
Election communication expenses refer to those expenses incurred (monetary and non-

monetary) by a third party on communication to the public. Communication may be made 

by any means during an election period with respect to a message that promotes or 

opposes a registered party or the election of a candidate. It includes expenses on 

advertising and promotional material, but does not include: 

 

 A communication made for the purpose of gaining support on an issue of 

public policy, or for advancing the aims of a group that is not a partisan 

political group, if the communication does not promote or oppose a particular 

registered party or the election of a particular candidate, 

 

 The transmission of a document directly by a person or a group to their 

members, employees or shareholders, or 

 

 An editorial, debate, speech, interviews, column, letter, commentary or news 

item normally published without charge [s.82]. 

 

Advertising expenses incurred by a third party  

 

Expenses for advertising that promotes or opposes (directly or indirectly) a registered party 

or a candidate, such as: 

 

a) in newspapers, magazines or other periodicals, or on the Internet; 

b) on radio or television; and 

c) on billboards, buses or other property normally used for commercial advertising. 

Advertising expenses also includes direct production expenses (i.e. the costs related to the 

production of a specific advertisement) [s.115]. 

Promotional material expenses incurred by a third party 
 
Expenses for promotional material, including but not limited to: posters, leaflets, letters, 

cards, signs and banners (including lumber and other structural supports for signs and 

banners) and any similar printed material, the purpose of which is to support or oppose 

(directly or indirectly) a registered party or a candidate. 

Promotional expenses include direct production costs and mailing and other distribution 

costs [s.115]. 

 

 

 

 



Direct production expenses refer to all material and labour costs (or other similar service 

costs) that can be directly attributed to the cost of producing a specific advertisement. 

Direct production expenses associated with the development of advertising may come from 

sources such as: 

 Advertising agencies performing work related to: 

o Project management; 

o Art direction; 

o Design; 

o Copyright services; 

o Production management; and/or 

o Media planning or buying. 

 Graphic design firms; 

 Typesetting firms; 

 Photographers or photo studios; 

 Stock photography companies; 

 Color houses (film output); 

 Audio production houses; 

 Video production houses; 

 Talent (agency or direct pay); 

 Printers – specific to outdoor, bus boards, transit; 

 Website advertising designers. 

Examples of costs considered to be election communication expenses: 

 The costs associated with placing an advertisement on a website. 

 The cost associated with placing an advertisement (such as a meeting 

announcement) in a newspaper, television, radio etc. 

 The costs of operating/maintaining a website. 

 

 

 



Proration of election communication expenses 

The cost of the election communication expenses can be prorated according to the 

following: 

 The full direct production expense must be included in the cost. This applies to all

election communication expenses, even if the election communication is used for

other purposes before the election, or will continue to be used after the election.

 For broadcasting or distribution costs, include only the portion that is actually used 

or distributed during the election period.


